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ccording to the OECD, the world’s
main economies are aiming for
“green growth” as a way out of the
crisis, opening up new prospects

for climate-change negotiations ahead of
the 15th UN Climate Change
Conference (COP-15) in Copenhagen in
December. A declaration on Green
Growth has been signed by all 30 OECD
country ministers. The OECD will deve-
lop a Green Growth Strategy “bringing
together economic, environmental,
technological, financial and development
aspects into a comprehensive frame-
work”. Here are some actions of sector
companies “going green”.

HHOOMMEE AAPPPPLLIIAANNCCEESS WWIITTHH 
AA GGRREEEENN SSOOUULL
Electrolux’s approach to sustainable
development is total and takes into con-
sideration the environmental impact of
the product throughout its life cycle, from
project to production, from transport to
use, right up to disposal and recycling.

It involves the entire productive chain in
all countries of the world, with no distin-
ctions or compromises, and it is the only
road to take in order to minimise the envi-
ronmental impact and to develop home
appliances that are truly environmentally-
friendly.

The Sunny washing machine and Techna
Green dishwasher, for example, are con-
nected to the hot water supply, thus ena-
bling reductions of up to 50% in energy
consumption. They are suitable for all
consumers because they use the hot
water already in the network and are
ideal if used in combination with boilers
heated by solar panels, gas, pellet or
other alternative sources of energy.

IINNDDEESSIITT PPRRIIMMEE:: TTOOTTAALL EEFFFFIICCIIEENNCCYY,,
ZZEERROO WWAASSTTEE
Nowadays being smart – being intelli-
gent – means showing as much respect
as possible for the environment by redu-
cing consumption and making savings,
also in your bills.
Thanks to the application of Smart
Technology, Indesit Prime guarantees

maximum efficiency with minimum
waste: this new line of home appliances
is the response to current market
demands for superior performance and
maximum energy-efficiency.

Washing machines, dryers, dishwashers
and refrigerators that are not only beauti-
ful, but combine the distinctive design of
Giugiaro with extreme functionality,
thanks to the Smart Technology that
reduces consumption, always guarante-
eing excellent performances. Smart
Technology is the technological innova-
tion of the latest products from Indesit.

AARRTTEEMMAATTIICCAA VVIITTRRUUMM
The Valcucine Artematica programme
designed by Gabriele Centazzo is a syn-
thesis of beauty, high quality and innova-
tive techniques. 
Lengthy research into materials and their
limits of resistance has enabled
Valcucine to revolutionise the furniture
industry, making the first 100% recycla-
ble base unit in glass, of which some
parts are in recycled aluminium. The pro-
cess used to recycle aluminium requires
only one-twentieth of the energy needed

“GOING GREEN” TO OPEN UP
NEW PROSPECTS FOR GROWTH
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to obtain primary alu-
minium. Traditional kit-
chens usually supply
base units with double
chipboard sides rea-
ching a thickness of
36 mm, whereas Val-
cucine has developed
the kitchen structure
horizontally with a sin-
gle side in 10 mm thick
glass. 
Existing products are a
potential resource for
the future. The entire
glass base unit system
is easy to disassemble
because only mecha-
nical joints are used
instead of glues, and
the materials of the
base unit can be easily
separated.

AA 5500%% SSAAVVIINNGG EEVVEERRYY TTIIMMEE YYOOUU DDRRYY
Siemens presents its first heat pump
dryer, in the form of the blueTherm tum-
ble dryer. Compared with conventional
condensation and ducted air dryers, it
offers energy savings of up to 50%. The
condenser’s unique automatic self-clea-
ning feature guarantees maximum con-
venience and consistently low consum-
ption throughout the dryer’s lifetime.

Siemen’s blueTherm represents a mile-
stone in terms of convenience with a
"green” conscience.No wonder then,
that the blueTherm boasts Siemens’
ecoPlus label, a mark of innovation that
combines convenience and environmen-
tal friendliness.

"Here at BSH Bosch und Siemens
Hausgeräte GmbH - says Dr. Kurt-Ludwig
Gutberlet, CEO of BSH - we recognized
at an early stage that environmental pro-
tection represents an opportunity for us.
Not only do our innovative, highly effi-
cient products conserve natural resour-
ces, but they also offer us a unique
advantage in the international competitive
arena. This is where environmental and
economic actions come together". 

SSTTUURRMM UUNNDD PPLLAASSTTIICC PPRROODDUUCCTTSS 
IINN RREECCYYCCLLAABBLLEE PPLLAASSTTIICC
Innovation and creation continue to be
the success factors that have put Sturm
und Plastic at the forefront of the world
design panorama for the last ten years.
All Sturm und Plastic’s products are rea-
lised in recyclable and durable plastic, a

unique material boasting exceptional
characteristics of resistance and quality,
and an extraordinary mix showing great
possibilities of expression. Everlasting
original design collections are presen-
ted, such as the new Manhattan table.
Manhattan is a table with a painted metal
frame and clear plastic top and legs desi-
gned by RARI.

MMOODDUULLEE IINN DDEECCOORRAATTEEDD 
EECCOO--SSUUSSTTAAIINNAABBLLEE RRUUBBBBEERR 
FFOORR MMEETTHHIISS
Cooperation between Methis and Kuei
has led to the application of regenerated
Bagigi rubber to the panels of the
EVOsystem walls. The result was supe-
rior soundproofing and an exclusive
decoration by Kuei on Maravee film,
which plays on the glossy and opaque
tones of black emphasising the material,
tactile and aesthetic values of the wall
collection from Methis, designed by
Danilo Premoli with Methis R&D.

Regenerated Bagigi rubber is made enti-
rely from recycled tyres by means of an
innovative process with zero environ-
mental impact, which does not use water
and is free from liquid and gaseous emis-
sions. It is a 100% sustainable solution
that combines the ductility of the rubber
with the flexibility of the mould to obtain a
perfect result that is highly customisable.

WWHHIIRRLLPPOOOOLL’’SS GGRREEEENNKKIITTCCHHEENN
Since 1970, Whirlpool has had a long-
term commitment to environmental pro-
tection and natural resource efficiency.

As the company has grown globally, it
has developed and applied global envi-
ronmental standards that are based on
the protection of the environment, even
when existing laws in some countries
would allow the company to perform at
levels below its global standards.

In Europe the company is working on
the GREENKITCHEN project, an integra-
ted eco-system concept delivering eco-
logical benefits of adapting, reducing
and recycling. Through the integrated
use of appliances, the concept takes its
model from the cycle of nature, optimi-
zing the use of heat and water with pro-
cesses that increase energy efficiency
up to 70%. The GREENKITCHEN con-
cept focuses on four distinctive areas to
achieve savings: Products, Eco-system,
Behaviour and Co-generation.

In each of the above areas it is possible
to obtain significant results. By adding up
the individual efficiencies in every area, it
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Siemens’bluTherm tumbler dryer
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is possible to obtain a total potential
energy saving of up to 50%, resulting in
a reduction of up to 70% in the energy
bill.

Looking to the future, consumers will
embrace an even greater ecological
mindset, which will further challenge
them to adapt their consumption habits. 
The challenge for providers will be to
design products that bring together the
ecological function and consumer
demands for style, innovation, intelligen-
ce and simplicity.
According to Giuseppe Perucchetti,
Senior Vice President, Market Opera-
tions, Whirlpool Europe: “True innovation
lies in the creative way of using technolo-
gy that already exists, or will be available
in the future, and of thinking differently
about how appliances interact in an inte-
grated system”. 

PPAANNAASSOONNIICC.. IIDDEEAASS FFOORR LLIIFFEE
In October 2007 Panasonic announ-
ced its commitment to climate chan-
ge with its global “eco ideas”
declaration. 

Through this initiative the
company has been promo-
ting environmental sustaina-
bility management and
accelerating its efforts to
combat global warming by
focusing its activities on deli-
vering more energy efficient
products, reducing CO2
emissions in all its worldwi-
de activities, and encoura-
ging its employees to parti-
cipate in environmental acti-
vities throughout the world.

Based on this strategy, in
April 2009 Panasonic ope-
ned an eco-themed showro-
om called the “eco ideas”
House in Tokyo, Japan. 

The eco ideas House envisions an eco-
logical lifestyle that contributes to redu-
cing CO2 emissions by integrating the
latest energy-efficient appliances and
eco-friendly products such as home-use
fuel cells, solar panels and rechargeable
batteries to save, create and store ener-
gy in the home. In realising a house with
virtually zero CO2 emissions, the new
facility represents the Panasonic Group’s
continued efforts to provide solutions for
the entire home. 

The eco ideas House is on the company
website:  
http://panasonic.co.jp/ecohouse/en/
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